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CITEMAP · AGENCY PACK DOC CM-AGY-01 · AGENCY ONE-PAGER

When your client asks where AI
answers leave them out, what do
you hand them?
A white-label, client-ready PDF brief your agency delivers under its own brand.

You bring the client, category and reason to investigate; CiteMap returns the

research with its evidence trail.

PRICE $449 one-time · buy.stripe.com/7sYaEZaVY5y4b5s3mze7m02

SCOPE One named end client + up to 5 competitors (GEO/AEO Map depth)

FORMAT White-label PDF, typically 10–14 pages, agency-branded cover and footer

TURNAROUND 7–10 business days after complete intake

CITATIONS URL + access date on every factual claim

WHO IT’S FOR

GEO, AEO and SEO agencies that need to turn answer-engine evidence into a clear operating brief for one

named end client, without building the PDF from scratch, and that can provide a defined category, competitor

set and priority engines.

WHAT’S IN

Category, offer/ICP, geography/language and priority answer-engine framing from your intake.—

Where the client is absent, who appears instead, and which cited sources shape the answer.—

Action lanes for SEO, GEO/AEO, content, PR and/or analyst relations, prioritised qualitatively by effort and

leverage.

—

PDF by email, plus one clarification round when a cited URL is disputed and a better primary source is supplied.—

CiteMap [1]
[1] CiteMap cites a URL and access date for every factual claim · page 1 of 2

https://buy.stripe.com/7sYaEZaVY5y4b5s3mze7m02
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WHAT’S NOT INCLUDED

CiteMap retains its research method and reusable frameworks; client-specific findings may be used by the agency and the named
end client within the agreed scope.

INTAKE · REPLY TO THE STRIPE CONFIRMATION OR EMAIL MORPHEUSQILEE@GMAIL.COM, SUBJECT “AGENCY $449 INTAKE
— {CLIENT}”

The clock starts when intake is complete, not at payment if required fields are missing. Questions before buying

are welcome; a category and competitor list make fit easier to assess.

Scope guide: citemap.eastwestkonnex.com/guides/white-label-geo-brief-for-agencies.html

Citation, ranking, traffic or AI share-of-voice guarantees.—

Continuous monitoring, dashboards, or Profound (or other) licence resale.—

A live strategy workshop, readout call or ongoing retainer.—

Unlimited revisions or a full rewrite after delivery.—

Reuse for a second end client, public template publication, or resale as software without written agreement.—

Numbers that were not measured. If a figure wasn’t measured, it is not presented as a result.—

Agency name and logo (PNG/SVG)01

Client name and primary URL02

Category / market definition03

Geographies and languages04

Up to five competitor URLs05

Offer / ICP focus06

Priority answer engines, in order07

Your success metric (qualitative is fine)08

Deadline constraints and time zone09

Fact-check contact10

White-label preference, incl. whether to keep a

“research by CiteMap” line

11
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[1] CiteMap cites a URL and access date for every factual claim · page 2 of 2
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